
EventsIDENTITIES

When Syncrude Canada Ltd. 
celebrated its milestone production 
of one billion barrels of oil from 
the oil sands in Fort McMurray, 
a logo was commissioned to 
commemorate the event. 

Enbridge is the largest natural gas 
distribution company in Canada.
The theme of its 50th anniversary 
celebration was ONE VISION. 
This logo was designed for use in a 
commemorative book for its employees.

Winter Cities is an international 
forum for the exchange of ideas on 
how cities can be made more livable 
in winter. When Edmonton hosted the 
event in 1986, I designed this logo 
showing a city wrapped up in a scarf.

Rick Brommeland of the 
National Forum of Science 
and Technology Advisory 
Councils wanted a logo reflecting 
the importance of nation-wide 
participation in policy formation.

Above – integrated banners.

Top right – banners and table 
settings in tent at Fort Edmonton 
Park, site of the Edmonton 
Billionth Barrel party.

Right – layout of entertainment 
and food tents at MacDonald 
Island, site of the celebration 
in Fort McMurray.
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John Ferguson, Chancellor of the 
University of Alberta, initiated an 
annual fund-raising golf tournament 
called “The Chancellor 
Cup”. Green and gold are the 
University’s official colours.

Logo for the 8th IAAF World 
Championships in Athletics 
held in Edmonton.

The Edmonton Heritage 
Festival, spearheaded by 
Dennis Fahlman, is the largest 
multicultural celebration of its kind 
in the world. This logo of many 
colours woven into our national 
emblem was used to promote the 
Festival’s 25th anniversary. 
Festival posters can be found in the 
Posters Section of this book.

Dr. Suzuki, founder of the famous 
method of string pedagogy for 
young children, preached peace 
through music. The 7th Suzuki 
International Conference held 
in Edmonton in 1985 conveys this 
message with its logo.

Twenty books stylized as 
candles make up the logo for 
the anniversary celebration 
of the Book Publishers 
Association of Alberta.

Alberta Economic Development 
required a symbol to promote 
its trade mission to the Pacific 
Rim and Australia. I thought the 
nautilus shell and dragon icon 
made a good combination.
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Edmonton hosted a notably 
successful ITU Triathlon World 
Championship in 2001. The logo 
consists of 3 banners representing  
the disciplines of swimming, cycling 
and running, joined to form the 
letter “E” for Edmonton. The mascot, 
dubbed SBR (SwimBikeRun), 
presents a 3-D version of the logo.

Before the main event in 2001 
there were a couple of test 
runs, including the National 
Championships in 1999 & 2000. 
These competitions had their 
own logo, again incorporating 
Triathlon’s 3 disciplines.
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I was very pleased when, 
after a rigorous competition, 
we were awarded the design 
contract for the 1988 Winter 
Olympics Arts Festival.

I was given a budget of $2.5 
million to cover the design and 
production of extensive print 
material, including posters, 
programs, signage, newspaper 
and magazine advertisements, 
brochures, invitations, event 
tickets, displays, certificates, 
banners, billboards, press kits, 
etc. When the Festival was over, 
this enormous project came in 
under budget by $200,000!

The Arts Festival logo was designed 
by Scott Thornley of Toronto 
before the award of the Festival 
design contract to my firm.

Actual Polaroids of the photo shoot 
for the official poster. In the days 
before the invention of Adobe 
Photoshop software, these two 
images had to be superimposed on 
the large Scitex computer in Toronto.
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Official posters for the various events.

Samples of some of the hundreds 
of different brochures, programs 
and exhibition catalogues 
designed for the Festival.

Below right – signage for 
the International Snow 
Sculpture Competition.
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I was invited by the International 
Olympic Committee to participate in 
a world-wide logo competition for 
the centennial year of the Olympics. 
More than 250 design firms and 
individuals submitted entries.

On the short list were my design 
and two submissions from the 
U.S., from which Bruce Blackburn’s 
design was chosen for the 
centennial logo and mine for the 
Olympic Truce initiative. The 
Truce is a revival of the traditional 
moratorium on armed conflict 
observed during the ancient Games. 
For the first time in modern Olympic 
history, flags with this Olympic 
Truce symbol were flown during the 
1994 Lillehammer Winter Games, 
and the warring factions in Sarajevo 
paused to observe the Truce.

The Olympic Truce is symbolized 
by a dove of peace against the 
traditional Olympic flame. The 
festive “effervescent” confetti 
making up the flame suggest 
celebration of the human spirit.

Official poster and press kit folder.

A month before the 1994 
Lillehammer Winter Games, I was 
invited to attend the launch of the 
Olympic Truce at the headquarters 
of the IOC in Lausanne, Switzerland. 

Above – U.N. President Dr. Issanaly 
addressing the press conference.

Right – U.N. Secretary-General 
Kofi Annan at a press conference 
promoting peace through sport.



EventsIDENTITIES

I was given this delightful image from 
Time Magazine to use in the second 
official Olympic Truce poster.

I also developed several poster 
concepts for promoting awareness 
of the Olympic Truce.  




